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GEORGIA AGRITOURISM 

- What is it? 

- Two largest economic generators in Georgia 

- Agriculture (#1)  +  Tourism (#2) = 

  Agritourism 

 

- Exist: Quality of life, Education 

 

- Definition: “…charging admission for persons to visit, 
view, or participate in the operation of a farm or dairy 
or production of farm or dairy products for 
entertainment or educational purposes or selling farm 
or dairy products to persons who visit such farm or 
dairy.” 

 





FARM GATE VALUE 

Agriculture and  

nature-based tourism: 

 $156 million 

*Over 700 locations  

in Georgia 



HOW ARE THESE 

LOCATIONS PROMOTED? 

- GAA 

- georgia-agritourism.org/ 

- GA Dept. of Agriculture 

- agr.georgia.gov/agri-tourism_in_georgia.aspx 

- GA. Dept of Economic Development,  

Tourism Division 

- exploregeorgia.org/ 

  







EXPLORE GEORGIA 



REACHING OUR 

COMMUNITIES  

How many Georgians are we touching? (Field trips 2015) 

• Calhoun Produce – Ashburn – 5,111  

• Southern Belle Farms – McDonough - 12,000  students  

• White Oak Pastures – Bluffton – 2,650 adults 

• Mercier Orchards – Blue Ridge -- 629 

• Lane Southern Orchards – Fort Valley – 3,190  

• Raisin’ Cane – Valdosta – 10,000  

• Jaemor Farms – Alto – 7,000  

• Hillcrest Orchards – Ellijay – 6,000 

 

 



CHALLENGES 

- Sales tax 

- Resource guide for Direct-to- 

Consumer Sales & Agritourism  

Operations 

- Zoning 

- CUVA: county-by- county decisions 

- Clear definition is needed 

- We need help educating our local  

county commissions and Chambers 

on the benefits of having an  

agritourism operation in their  

communities 

 



CONSIDERATIONS 

FOR ZONING: 

Troup County 

• Rural and Agritourism Development Standards Guide 

Lamar County 

• Widely expanded definition of agritourism 

Clayton County 

• Parking lot requirements 



CHALLENGES 

- Sales tax 

- Resource guide for Direct-to- 

Consumer Sales & Agritourism  

Operations 

- Zoning 

- Labor 

- Marketing: Sign program 

 







Taste the Difference Family Makes 

Know your Farmer. Know your Food. 

We were local before local was cool! 


